- INTRODUCING Po- Irish Whiskey Growing

2X FASTER

than American Whiskies

Whiskies $25-$30
FASTEST GROWING
in Whiskies
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'THE BUSKER is the ONLYBRAND to offer the fu‘lfl II'ISh :
whiskey experlence of blend, SIngIegram srngle maTt smgle
pot still at a competmve pnce pomt ‘ Ny

WARMAND

“The i is a distinctive
expression of Ireland, created to bring you
on a journey of exceptional character.” = -

THE BUSKER WILL TRADE UpP

% it
80% .

WHISKEY CONSUMERS
TO A WORLD CLASS
WHISKEY EXPERIENCE
FOR A $5 OR $10 BILL

88.6 PROOF . | 44.3% ALC./VOL.

750ML




THE BUSKER IRISH WHISKEY

i j Take a journey with S'NGLEP0T7
_| THE BUSKER =
( @z | SINGLEPOT STILL
which uses 50% high-quality SETs

malted barley and 50% -~ .~

high-quality unmalted barleyin ~ 1

its crafting. This distinctive =~~~
~ expression of exceptional
- character deliversintense spices -
~ balanced with toffee notes
~ leading to along warm finish
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Start Distributionin U.S. BoostDistribution

PR LAUNCH
PR LAUNCH TRADE CONSUMERS Q4 — PRESS OFFICE + INFLUENCERS / DIGITAL / OOH
MEDIA ACTIVITIES + TRADE ADV + PI_?I_ESASDERIP (on top to in-store promo & BTL)
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80% of Distribution Target
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